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Ausnahmezustand = normal!

Annualised GDP change
25%

20%

1923 recession
lasted 14 months

1926 recession
lasted 13 months

1929 recession
lasted 43 months

1937 recession
lasted 13 months

1945 recession
lasted & months

1948 recession
lasted 11 months

1953 recession
lasted 10 months

1957 recession
lasted 8 months

1960 recession
lasted 10 months

1969 recession
lasted 11 months

197 3 recession
lasted 16 months

1980 recession
lasted & months

16 Recessions Since 1923

1981 recession
lasted 16 months

1990 recession
lasted 8 months

2001 recession
lasted 8 months

2008 recession
lasted 18 months
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Deliver to
© Mumbai 400030 - [
amazon
Amazon Pay Today's Deals Computers Electronics Car & Motorbike Fashion New Releases Video Games Eransi

Unzking relemnce: PIEDIL  Fir ancihar tooking Enil it Bogking

In light of the latest government guidelines,
we are taking orders of essentials products only.
Deliveries may take longer than normal.

& Yeur flights are currently planned to operate normally, althaugh due to the increased
uncertainty surrcunding COVID-19, you may wish to change your travel plans

So that pou can betier manage your ravel plans pou hirss Tha follawing options:

= You don'l hirse 0 0o arryiRing. yow Con keeD your booking s i s

= You may ba abie 15 rabook s BN and othar Tghis e of chasa, subiect i ivailabiiy

= i s abock, yirr gl os Ba.com.

& Wou ey eanel your Bockisg on bicen, Rebeds will anly spply H 1ha tees relus for your Belat aliow i1

H thoza Mighis ams canceled, we il nodly wou by emal orjesd messageEME. Flease onewre your coninct detals are up-ic-date,

Fracusmiy ackad guasbons sboul changng Fourbocking m
ocado

You are in a virtual queue
Please wait here - don't close or refresh this page.

You are position 6023 of 6024. Your wait time will be about two hours.

B

Sorry for the wait. Demand is very high at the moment so you may have to wait a little longer than usual to
access the website.
We have no new delivery slots for the next few days so please only wait if you are trying to edit an
imminent order.
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Hootsuite 2022: Brand Strategy.

= Online wichtiger als Offline?!

TREND 1 The Brand Strategy Trend

Brands finally get
community right
(with the help of creators)

Real, rich, and impactful communities are thriving across social media

Gamers are gaming on Twitch.
Readers are reading on Goodreads.
Bikers are biking on Peloton. Our
digital communities have never
been richer, more vibrant, and more
impactful on our experience of daily
life than they are now.

Seventy-seven percent of people
surveyed for a joint report by Facebook
and NYU's Governance Lab indicated
that the most important group they
are part of operates online.' And
according to a recent Squarespace
survey, young people now find digital
life more important and memorable
than in-person life.2

' Hootsuite:

SOCIAL
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And nowhere are these groups being
created and catered to more than on
social media.

Over a billion Facebook users regularly
engage within groups.® On TikTok,
plant fanatics, witches, and rug
aficionados are carving out their own
spaces to share and develop their
interests—no matter how obscure. And
Twitter has started testing a feature
that has the potential to fundamentally
change its platform called (wait for
it...) Communities, which Twitter says
will give people "a dedicated place to
connect, share, and get closer to the
discussions they care about most."

University of Applied Sciences for Management & Communication
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Kinder-Demo in Hamburg: ,Spielt mit mir!
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Dass Mama und Papa standig aufs Smartphone starren, davon haben der sieben Jahre alte Emil
und seine Mitstreiter genug. Auf St. Pauli gingen sie gegen den Handy-Konsum ihrer Eltern auf die

StraRe.
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Wie umgehen mit einem Leben
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Artificial Influencer
Intelligence Marketing

DIGITAL i
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Chatbots Conversational
Marketing

Personalization Email
purchases
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Metaverse ...?! @

WN Stadt
W Wien | o= DILY( =
= “..but when it comes to the
amalgamatlo_n ,Of online and_ offllne. Mark Zuckerberg is creating a future that looks like a worse
experiences, it's not a question of if version of the world we already have
marketers react, but when.” P — Yol

Facebook cofounder and Meta CEO Mark Zuckerberg. Meta

12

https://www.businessinsider.com/mark-zuckerberg-the-metaverse-golden-goose-2022-1
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When social media gets real/physical! -
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P Politico
Hashtags come to life": How online extremists fueled Wednesday's
Capitol Hill insurrection - POLITICO
https://www.politico.com/news/2021/01/07 /right-wing-extremism-capitol-hill-insurrection-456184 13
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Wem vertrauen?! FH
poreirnall W K O (I

N Stadt
V Wien

khloekardashian @ « Following
Paid partnership with flattummyco
Flat Tumeny Co

khloekardashian @ =ad So look at
this you guys! The fiat tummy
bundle by Eflattummyco is
definitaly helping o keep my weight
from fluctuating. Stress affacts my
body in various ways (weight
included @) but | fzel tight, toned &
fab with their new Chocolate Shakss
& & 1t's Black Friday so check them
out for up to 30% off today!

®

soorinamm @

o Q. A

University of Applied Sciences for Management & Communication 14




Wie
vorgehen?!

E EDEKA ZENTRALE Stiftung & Co. KG =
34,269 Followerinnen
21 Std.

Wir alle verfelgen in diesen Stunden mit groBer Besorgnis die aktuellen
Geschehnisse und dramatischen Entwicklungen in der Ukraine und denken an die
Menschen vor Ort. Wir solidarisieren uns als EDEKA-Verbund und als aktiver Teil der
freiheitlichen Gesellschaft mit allen, die sich Frieden wiinschen. Denn Freiheit,
Frieden und Dialegbereitschaft sind unser hochstes Gut!

Freiheit ist ein

EDEKA

© 10537 . 223 Kommentare

(5 Gefillt mir & Kommentieren (= Teilen

Herr Putin, ab sofort haben Sie in unserem
EDEKA Markt Hausverbot, kein Mensch von
Intelligenz zettelt in so einer Zeit solche Dinge an,
sie verraten lhr Volk und schaden allen Menschen
in Europa und deshalb mdchten wir Sie in
unserem Geschaft nicht mehr sehen. #ukraine
#russia #nowar #noputin — at EDEKA Sven
Fiedler e. K.
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“Being meaningful” &
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74 %

der Befragten
sagen, dass
Marken jetzt

zum Wohle der
Gesellschaft
Lt MEANINGFUL lr:nd des Planeten
1.5° BRANDS andeln mussen.

https://havasvillage.wien/blog/genug-von-sinnbefreiten-marken
https://www.havasmedia.de/mx/meaningful-brands/ 17
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What Makes Brands Meaningful?

@
Geférdert von

WN Stadt —
W Wien | wgenaee [TEQL8Ywer

Q412%™ @29% " @ 29% 7

FUNCTIONAL PERSONAL COLLECTIVE

BENEFTS BENEFITS BENEFITS

- Useful Prods - Life Easier

- Delivers - New Ideas
BE8) Cood Quality Prods S savings

BEE» sSafe & Responsible Prods B8 save Time BB Benefits the Economy

B2 rair Prices ) Me Happier B8 Ethical

QFEQS(IDNSGFUL Importance weights Indexed per pillar

https://www.meaningful-brands.com/ 18




Digitalisierung zum VORTEIL der @
Menschheit nutzen. uE Stadt

M Wirtschaft, Arbeit
W Wien | oz DILY( ]

Insight

Ethical calculators

May 28, 2021
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« Tweet
H&M <&
| | Geférdert von
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W Wien | e LIEY(] ]
We're letting global aid organisations utilise our social
media channels to share messages around health and
safety during the COVID-19 pandemic.
Today we're using this space to support the work of
@UNDP and Heart 17.
Stay tuned and stay safe.
#COVID19 #SDG3 #TogetherForward
It’s personal. " | It’s visible. ;
Yet global. Yet invisible.
470
D i
0.5.0
OV =
Itisolatesus. @9 | It’sageist. =
Yet unites us. Yet ageless.
10:00 AM - Apr 12, 2020 - Sprinkir Publishing 20



GUCCI, H&M -
COVID.

Geférdert von

N Stadt

M Wirtschaft, Arbeit
i W Wien | o LYY=

' 3 .
| | - 3 ;
) ! 4 \ -
./ 5 ™
¢ / \ R e
el
y f
’: %
| /
LS
[
|
7 —
e
- REFINERY29.COM
Fashion Brands Are Letting WHO Take Over Their Instagrams
! In addition to large-scale contributions, Gucci & H&M are donating their social
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In addition to large-scale contributions to COVID-19 relief organizations, Gucci and H&M are

now donating their social media accounts to world health organizations in need of bigger,
more influential platforms with larger reach.

21



GUCCI /
COVID.

ucci @ i i
..... gmv i View profile
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View more on Instagram

Qb A
120,466 likes
gucci

We Are All in This Together. Gucci stands with its global community to fight the #Covid19 pandemic by making

two separate donations to crowdfunding campaigns. Locally, in italy where the company is based, a 1 million

euros donation to the Italian Civil Protection Department #DipartimentoProtezioneCivile in partnership with

@intesasanpaolo’s #ForFunding platform to reinforce italy’s health services and to source new ICU beds. 22




Travel Z00.!

Travel brands helping customers continue to

Geférdert von

EN Stadt
Wien

dream, or alternatively helping with relief efforts

TRAVELZOO

Experience the world from your sofa

B

’:"- 8" NS -Su\k

This week we bring you a collection of amazing places you can visit without b

Monterey Bay Aquarium’s otherworldly kelp forest, the plains of a South Afric
towering hoodoos of Bryce Canyon National Park are all accessible from you
also explore the British Museum's 8-million-item collection, see the Mona Lis:
watch performances from the National Theatre while staying safe indoors.

Experience The World »

[ wvinnon B ruosos uawer I iarest news J westcresten |

JetBlue offers free NY flights for

medical volunteers

By Phil Hall - March 29, 2020

e () (2 2 O

JetBlue is responding to New York’s staggering rate of COVID-19 cases by flying medical

volunteers into the state at no cost.

A JetBlue Airways plane prepares for takeolf at Westchester County
Airpart.

The alrline did not make an
official announcement on this
service, but Gov. Ancrew Cuomo
mentioned it on Twitter with the
statement: "NEW: JetBlue is
donating free flights for incoming
medical volunteers heading to
New York State. Thank you
@JetBlue for transporting the
vital personnel we need. So
grateful for the help.”

The airline retweeted the
message and added, "Proud to
help.”

Wirtschaft, Arbeit
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Aktuell ...
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Beispiele: de.airbnb.org.

International Medical
Corps

International Medical Corps (IMC) erbringt
weltwsit medizinische Versorgung und
damit zusammenh&ngende
Dienstleistungen fir Menschen, die ven
Katastrophen betroffen sind. AuBerdem
bietet IMC Schulungen und Trainings, um
Menschen zu befahigen, selbststandig vor
Ort zu helfen, anstatt auf Hilfe angewiesen
zusein

© internationalmedicalcorps.org

International Rescue
Committee

Das International Rescue Committee (IRC)
reagiert auf die schlimmsten humanitéren
Krisen der Welt. Es hilft Menschen, deren
Leben und Lebensgrundlagen durch
Konflikte und Katastrophen erschittert
werden, zu Oberleben, sich zu erholen und
wieder Kontrolle tber ihre Zukunft zu
erlangen.

© rescue.org

HIAS

HIAS ist eine globale jodische Non-Profit-
Organisation, die Gefliichteten,
Asylbewerbern und anderen
zwangsvertricbenen Bevélkerungsgruppen
auf der ganzen Welt Schutz und Hilfe
bietet

© hias.org

Build Change

Build Change ist eine Organisation, die sich
mit der Vorbeugung und Bewaitigung van
Katastrophen beschaftigt Sie sntwickelt
gemeinsam mit lokalen Communitys
nachhaltige Lésungen fir benstigten

Wohnraum.

@ buildchange.org

Community Organized
Relief Effort

CORE (Community Organized Relief Effort)
leitet Katastrophenversorge.,
HilfsraBnahmen und
WiederaufbaubemUhungen for von Krisen
betroffene oder gefahrdete Communitys.

© coreresponse.org

Die Internationale
Foderation der Rotkreuz-
und Rothalbmond-
Gesellschaften

Die IFRC ist das weltweit groBte
humanitare Netzwerk. Es umfasst

192 nationale Rotkreuz- und Rothalbmond-
Gesellschaften, die sich fir die Rettung von
Leben und die Wahrung der Wirde von

W

Menschen auf der ganzen Welt einsetzen.

@ ifrc.org

Wir helfen
anderen
gemeinnutzigen
Organisationen,
nachhaltige
Auswirkungen
zu erzielen.
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Beispiele: de.airbnb.org. €

WN Stadt
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c O @ de.airbnb.org/help-ukraine Q © %w E »

i35 Apps % Bookmarks G Google M Weitere Lesezeichen Leseliste

Girbnb.org Jetzt engagieren Wer wir sind Spenden

Hilf 100.000 J 3
geflichteten i
Menschen aus

der Ukraine

dabei, eine
Unterkunft zu
finden

Biete deine Unterkunft kostenlos oder zu einem ermaBigten J
Preis auf Airbnb.org an oder leiste eine Spende, damit wir noch J
mehr Menschen unterstitzen kdnnen. Els ist Gastgeberin in Rom und hat Uber Airbnb.org eine geflichtete Person

aufgenommen.
Gastgeber:in fir Geflichtete werden




Roaming / Spenden. .

s ([ ponten |
Telekom, Vodafone, O2: Anrufe in die Ukraine jetzt kostenfrei
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Erste Bank und Sparkasse @
40 Min. - Q@

Mit einem Klick in George spenden und bei
uns keine Spesen fiir Uberweisungen in die
Ukraine bezahlen. #StandWithUkraine ...
Mehr anzeigen

[ oat

Wi.r verrechnen keine Gebiihren fiir
Uberweisungen in die Ukraine.

StandWith @M

Video hat keinen Ton

W K O
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Nichtpolitisch sein -
das spielt es nicht mehr.

Insight

Political brandstanding

Mar 02, 2022

Brands are actingfast to cut ties
with Russia, taking a political stand.




PR-Branche / Krieg. FH

Geférdert von
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Rob Blackie & W

(. ¥ @robblackie oo
Update: We are about to cross £15,000 of donations.
And we've now got over 34,000 people in Russia to click
on our ads and see real news about Ukraine.

crowdfunder.co.uk

Give Russians real news about Ukraine using ads

Show independent news about the war in Ukraine to Russians using

digital ads to get around Putin’s censorship.
10:50 vorm. - 3. Mérz 2022 ®
QO  © Antworten (T, Teilen shorturl.at/bkJKP 30



Kundinnen) fordern, Sinn stiften! &
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https://www.wundermanthompson.com/insight/emotional-health?j=82024&sfmc sub=36920656&1=65 HTML&u=5363529&mid=110005021&jb=1002&fbclid=IwAR3B-
1hxpGovxzcH6zcykknXI4lsfsqNs10QH-SpRPvvBTwH4hTvz4s0Jtk
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Transparent agieren.

Communication Channels Where Millennials Want
Brands to Be the Most Transparent

Social media

2 TV/radio ads

3 Media interviews

sproutsocial sproutsocial.com/brandsgetreal

Groups Millennials Want to Be the Most
Transparent on Social Media

1

Brands

2 3

Politicians Friends/family

sproutsocial sproutsocial.com/brandsgetreal

FH
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https://sproutsocial.com/insights/data/social-media-transparency/

Topics Millennials Want Brands to Be Transparent
About on Social Media

Company values

2 Changes to products/services

3 Employment practices

sproutsocial sproutsocial.com/brandsgetreal

32
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Userlnnen/Kundinnen sind vor allem Privat-

Personen, mit realen Problemen & Angsten. ... @
W Wien | o LIEY0Y =

Funktionen der Privatsphare

Zusammen- Freiheit Meinungs
bildung
leben Autonomie
und Verhalten

Authentizitat

Privatheit als Grad- Schutz vor Schutz vor Sich vor Norma- Raum fiir Reflexion
messer und Faktor Kontrolle, Zwang Manipulation von tivierung und und Fahigkeit zur
fur Vertrauen, und Diskrimi- Einstellungen und Chilling effects Resilienz ausbilden
geschiitzte Kom- nierung Verhalten schiitzen kénnen
munikation
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> THE END!




